II. Literature Review
stressed the importance of cultural factors in KM success. Culture is defined as a set of values, beliefs, norms, meanings, and procedures shared by organization members (Robbin, 2004) . Organizational culture shapes and guides the behavior of the organization's members and affects their response to different situations (Mavondo and Farrell, 2004) . Each organization has a unique culture, which not only determines the type of knowledge that is created, but also its capacity for achieving competitive advantage. According to Alavi and Leidner (2001) , successful KM lead to better decision-making, faster response time, improved productivity, and reduced costs. Therefore, a knowledge-oriented culture is a key KM enabler and can increase management commitment to undertaking KM initiatives.
De Long and Fahey (2000) studied the cultural barriers to knowledge management in more than 50 companies pursuing knowledge management projects. They found that, while, most managers intuitively recognize the importance of culture, they find it difficult to articulate the relationship of their existing culture to KM objectives. According to Ruppel and Harrington (2001) , knowledge must be viewed as a process rather than an asset, because then the emphasis is on creating a proper environment to enable and facilitate the flow of information. They also suggested that people-based issues such as culture can be a potential barrier to effective implementation and use of knowledge.Similarly, Bhatt (2011) Kumar and Ganesh (2009) provided a morphology of the research literature on knowledge transfer in organizations. 8 dimensions were found suitable to characterize the knowledge transfer research literature: study, knowledge, agents, flow, mechanism, contextual factor, geography, and business context. Asgari (2013) carried out a study to identify and rank the factors in implementation of knowledge management using the TOPSIS approach. A questionnaire was developed based on the model proposed by Bukowitz and Williams (Get, Use, Learn, Contribute, Assess, Build/Sustain, and Divest). The results showed all these factors affected KM implementation.
Huang and Lai (2012) examined the critical success factors for KM in the life insurance industry. Seven factors were identified: environments, individual characteristics, KM characteristics, organizational characteristics, IT infrastructure, cultural factor, and KM implementation. The results showed that: (1) environments significantly affect organizational characteristics; (2) environments and IT infrastructure significantly affect KM characteristics; and (3) 
IV. Instrument
Data were collected using a questionnaire that consisted of two section. The first section recorded the demographic data (i.e. gender, position, experience, and education). The second section included a paired comparison part for the identified factors (i.e. strategy, senior management support, organizational infrastructure, incentives, human resource management, culture, and administrative processes) and a part where the components of each factor were compared pairwise. This questionnaire is developed to identify and rank the factors in successful implementation of KM in EN Bank. It uses the AHP technique which is based on pairwise comparisons. Face validity of the instrument was evaluated by a panel of experts and the questionnaire was modified based on their comments. Cronbach's alpha was used to examine its reliability. The questionnaire was distributed among 30 randomly selected employees from each bank and the data were analyzed in SPSS. An alpha of 0.873 was obtained, indicating the reliability of the instrument. The analytic hierarchy process (AHP) was used as a multi-criteria decision-making method. AHP is one of the most effective techniques for organizing and analyzing complex decisions. It was developed by Thomas L. Saaty in the 1970s and is based on pairwise comparisons. Since the views of bank employees are not similar and are a function of various factors such as experience, position, and education, a weight was assigned to their responses: a weight of 1 for experience, a weight of 2 for education, and a weight of 3 for position. The incompatibility rate ( ) is calculated based on the following steps:
V. Findings
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The incompatibility rate is less than 0.01, indicating the consistency of the responses. Incompatibility rates higher than 0.1 suggest that the paired comparisons must be reconsidered.
In terms of the components of each factor, the results were as follows: Finally, a consolidated matrix was created from the scores of all the factors and components, and the components were ranked. Table 1 shows that strategy and purpose have the greatest effect on KM success in EN Bank. 
VI. Discussion and Conclusion
The purpose of this research was to identify and rank the most important KM success factors in EghtesadNovin (EN) Bank using the AHP technique. The results showed that the most important success factors were: (1) The order of the components was as follows: strategy and purpose, sponsor role, strategic focus, initiator role, strategy alignment, development opportunities, employee retention, clear roles and tasks, knowledge sharing culture, knowledge leadership, promoter role, trust, cooperation, empowerment, teamwork, tangible reward, performance evaluation, knowledge discovery, knowledge sharing, documentation, groupbased reward, KM capability, skills, product/service knowledge, knowledge transfer, and technical capability. This shows that the strategy and purpose component has the greatest effect on KM success in EghtesadNovin Bank. This is consistent with the results of Salehi (2012) . Overall, the results indicate that the identified factors affect KM success in the studied banks, albeit to varying degrees. The following recommendations can help KM success in EN Bank: 1. Well-defined strategy and purpose are critical for KM success. In addition, knowledge-based environment and knowledge-based networking are essential factors for banks. 2. Lack of strategy in knowledge creation and sharing, ineffective use of knowledge, or getting involved in activities that are not knowledge-based can have a negative impact on the performance of banks. Therefore, it is imperative to promote the use and benefits of KM and undertake KM initiatives. 3. Bank presidents and vice presidents must effectively perform their role in initiating, promoting, and sponsoring KM. 4. Banks must incorporate KM strategies into their business strategy and ensure their alignment in order to successfully deploy KMS. 
